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7-7:15 p.m. 
The Development of the Women’s Attitudes toward Masculinity Inventory (WAMI) 
Savannah Ladage, Heather Dudley, Savannah Johnson, Abigail Marchese, Tanisha Williams, & 
Elizabeth Wilson 
Faculty Advisor: Peter J. Giordano, Ph.D. 
 
Although gender role perceptions are a recurrent theme in psychological research, existing 
literature lacks a measure to determine specifically women's attitudes toward masculinity. The 
present study aimed to create a new measure of women’s attitudes toward traditional masculine 
behavior to address this gap in the literature.  The participant sample was composed of 
approximately 30 undergraduate women from Belmont University who ranged in age from 18-
27. To establish construct validity, each participant completed the Male Role Norms Inventory 
(our measure of convergent validity), the Bem Sex Role Inventory (another measure of 
convergent validity), the Social Dominance Orientation Scale (our measure of discriminant 
validity), and our new measure to be validated, the Women's Attitudes toward Masculinity 
Inventory (WAMI). It is expected that the Women's Attitudes toward Masculinity Inventory 
(WAMI) will demonstrate convergent and discriminant validity and will be internally reliable.  
 
7:15-7:30 p.m. 
Disgusting Taste’s Effect on Visual Perception 
Bryn Beauchamp, Breanna Wood, Mariam Hashimi, & Marissa Hollingsworth 
Faculty Advisor: Lonnie Yandell, Ph.D. 
 
Previous research has shown that disgust is an emotion that can trigger behavior from 
individuals. Those who are exposed to disgusting situations may be more driven to seek pure, 
clean and organized environments. These disgust-sensitive individuals are vigilant for even the 
slightest hint of impure material in their surroundings. Previous studies have focused on the 
effect of visual disgust on visual perception but not in relation to taste’s effect. The purpose of 
our study was to see how eliciting disgusting taste would affect participant’s perception of dark-
colored objects on a light-colored background. We hypothesized that those who experience 
disgusting taste will have a higher sensitivity to physical impurity. Approximately 30 
undergraduate students, 10 men and 20 women, at Belmont University participated in this study. 
Participants were randomly assigned to one of two conditions, control or experimental. In the 
experimental group, participants were primed by drinking bitter melon juice in effort to trigger 
the emotion disgust. The control group had water instead. Both groups viewed 20 slides with 
images of different shapes that were 1-5 shades darker than white indicated if the images were 
visible or not. Both groups completed The Disgust Scale as a manipulation check for the disgust 
manipulation. We expect that our results will demonstrate that tasting something disgusting will 
trigger a mindset that makes a person more sensitive to impurities. 
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7-7:45 p.m. 
A New Measure of Social Dominance Orientation 
Iris Chiang, Joseph Kenkel, Jamie Lundstrom, Matthew Maloney, Hannah Mariani, & Bethany 
Reynard 
Faculty Advisor: Peter J. Giordano, Ph.D. 
 
Research regarding Social Dominance Orientation (SDO) has been of substantial interest within 
social and political settings. SDO has been found to correlate positively with authoritarianism 
(Niemi & Young, 2013) and negatively with altruism (Brown, 2011). Previous attempts at 
validating measures of SDO have been successful (e.g., Pratto et al., 1994), however the Pratto 
scale did not consider potential differences within SDO. The purpose of the present study was to 
validate an improved measure of SDO containing enhanced psychometric features and two 
subscales: Group SDO and Individual SDO. To validate this newly constructed measure, 
approximately 30 participants completed our new measure as well as the previously validated 
measure of SDO created by Pratto, et al. In addition to the old and new measures of SDO, 
participants completed a questionnaire measuring altruistic tendencies as a measure of 
discriminant validity.  Participants also completed a questionnaire that measured levels of 
authoritarianism, providing evidence for convergent validity. Participants completed all 
measures in counterbalanced order. It is expected that our new measure of SDO will demonstrate 
convergent and discriminant validity and will be internally reliable.  
 
7:45-8 p.m. 
The Effects of Media Priming on Attitudes toward Autism 
Elizabeth Wilson 
Faculty Advisor: Lonnie Yandell, Ph.D.  
 
News coverage is often the public’s pathway to information about significant events in the 
world. Research has shown that media framing can be powerful in the formation of public 
attitudes, especially when the public has little knowledge about the topic presented (Chong & 
Druckman, 2007). For example, individuals with autism are more likely to be stigmatized by 
individuals who have little experience with or knowledge of the disorder (Nevill & White, 2011). 
The purpose of this study was to examine the effects of negatively framed media coverage on 
individuals’ attitudes toward autism. Participants consisted of approximately 30 Belmont 
undergraduates. Participants in the experimental condition viewed news coverage of the Sandy 
Hook shooting in which autism is framed negatively, and participants in the control condition 
viewed additional news coverage of Sandy Hook, without the mention of autism. Then, 
participants completed a survey measuring attitudes toward autism and indicated if they had 
relationships with autistic individuals. It was predicted that viewing negatively framed news 
coverage would lead to significantly more negative attitudes toward autism than viewing news 
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not negatively framed. Also, high levels of experience and knowledge of autism would be related 
to positive attitudes toward autism regardless of priming 
 
8-8:15 p.m. 
The Effect of Dietary Self-Efficacy and Priming on Selective Attention to Food Items 
Savannah Ladage, Justin Lang, & Krista Tice 
Faculty Advisor: Linda Jones, Ph.D. 
 
Dietary self-efficacy is the confidence in one’s ability to regulate dietary behaviors (AbuSabha 
and Achterberg, 1997). Literature suggests that dietary self-efficacy (Schnoll and Zimmerman, 
2001) and priming (Harris, Bargh, and Brownell, 2009) influence eating behavior. Using eye 
tracking technology, this study examined the effect of food cue priming and dietary self-efficacy 
on attention to food images. For those primed with healthy food cues, it was hypothesized that 
individuals with high dietary self-efficacy would have a higher selective attention to healthy food 
images. For those primed with unhealthy food cues, it was hypothesized that individuals with 
low dietary self-efficacy would have a greater selective attention to unhealthy food images. 
Participants were undergraduate students from introductory psychology courses at Belmont 
University. Participants completed a demographic form, the Self-Efficacy to Regulate Eating 
Habits Questionnaire (Bandura, 2006), and were primed by watching either a healthy or 
unhealthy pizza commercial. After viewing the commercial, the participants viewed 40 pairs of 
healthy and unhealthy images, with each pair appearing on the screen for 8 seconds. Eye gaze 
and fixations to the images were recorded using the Eye Metrix eye tracker and software. 
 
8:15-8:30 p.m. 
The Effects of Nutritional Knowledge and Caloric Notification on College Students’ Food 
Choices  
Melanie Chinsoon, Iris Chiang, Hannah Mariani, Leah Rose, & Elizabeth Wilson 
Faculty Advisor: Linda Jones, Ph.D. 
 
In a world in which eating outside the home has become commonplace, restaurants may be an 
important influence in the obesity epidemic. Restaurants provide extensive menus, often filled 
with large portions of rich, fatty foods. One way individuals can navigate the overabundance of 
food is to be aware of the calorie information for their potential food. Previous research has 
shown that caloric count provided on menus results in a decrease in calories consumed (Roberto, 
Larsen, Agnew, Baik, & Brownell, 2010). Further research also suggests that when exposed to 
caloric count, women are more likely to choose lower calorie meals than men (Gerend, 2009).  In 
the present study, nutritional knowledge is evaluated to determine if college students who have a 
high nutritional knowledge and are shown caloric information while choosing meals from a 
menu, will choose food items with a lower caloric value. Approximately 30 undergraduate 
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students were provided with a menu with or without caloric count and asked to choose a meal 
that appeals to them the most. Participants were then given the General Nutritional Knowledge 
Questionnaire for Adults (Parmenter and Wardle, 1999). We expect that results will demonstrate 
a significant difference in terms of total calories chosen between individuals with high nutritional 
knowledge and individuals with low nutritional knowledge.  
 
8:30-8:45p.m. 
Does Status Matter? Investigating Belief in a Just World as a Predictor for Prosocial 
Behavior 
Heather Dudley, Jasmine Jarupat, & Monica Roufael 
Faculty Advisor: Seraphine Shen-Miller, Ph.D. 
 
Past research indicates that helping behavior may be correlated with belief in a just world (BJW), 
the belief that people generally get what they deserve and deserve what they get. It has been 
found that high just world believers behave more altruistically than non-believers. However, 
contradictory findings suggest that the effect of BJW on altruistic behavior may not be 
positively, but inversely linked to helping behavior. Previous research also suggests a link 
between helping behavior and SES of the person in need. The purpose of the study was to 
examine the socioeconomic status (SES) of the person in need as a variable that may account for 
the contradictory finding on BJW and helping. We predicted that high believers in a just world 
would be more willing to help those of high SES than those of low SES, and conversely, low 
believers in a just world would be more willing to help those of low SES than those of high SES. 
Participants included 30 (19 women, 11 men, Mage = 19.46) students recruited from introductory 
to psychology courses at Belmont University. Participants filled out the Just World Belief scale 
and then were randomly assigned to one of two conditions: perceived low SES condition and 
perceived students with high SES condition, in which they were offered the opportunity to help 
with a fictitious organization. We expect to find that helping behavior will be predicted by BJW 
and SES of the person in need. 
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